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CornawieHne o KoHUAEHUMaNbHOCTU U 3aLLuTe nHdopmaLmnm

nonb3oBaTesNis pecypca www.neiromarketing.ru

lMepcoHanbHble AaHHble MNMonb3oBatens/MoceTutensa/KnueHta obpabaTtbiBaeTcs B COOTBETCTBUM
¢ ®3 «O nepcoHanbHbIX AaHHbIX» Ne 152-03,

Mpu peructpaumm Ha Cawte lNonb3oBaTenb NpegoCcTaBnseT CneayoLyo MHPOPMaLMIO:
damunuio, nMs, 0THECTBO, HOMepa AoMaLLHero u MobunbHOro TenedgoHoB, agpec
SNEKTPOHHOWN NOYTbLI, MHCpOPMaLLMIO O TOM, rA4e Obina HarmgeHa nHdopMaumsi O pecypce u
cornacHo cobCTBEHHOMY BOJIEU3BSABEHUIO MPEAOCTABNATbL MHGOPMALMIO O 3anpoce
npeseHTauui, nytem Bolbopa B hopMe-3asiBK1, a Takke JOMKHOCTb, HAaMMeHOBaHWe
KOMNaHuu.

Mpenoctaensas ceom nepcoHanbHble gaHHble OO0 «JlabopaTtopusa mosra» (aanee — «J1by),
MoceTtutenb Canta/llonb3oBatens/KnueHT cornawaeTtcs Ha nx obpabotky J16, B ToM yucne B
uenax BoinonHeHus J1b obsasatenbcTB nepeg MNocetutenem Cawnta/llonb3oBatenem/KnneHtom B
B Uensax MHPOpMUPOBaHUS MyTEM HarnpaslieHNsA Ha yKa3aHHbIN apec 9NeKTPOHHOW NOoYThbI
MHdOopMaLMM 0 4OCTYNE B 3aKpbITYIO YacTb canta www.neiromarketing.ru , a Takke
KINMEHTCKOM NOAAEPXKKN, KOHTPONS yAoBneTBOpeHHOCTH NoceTnTtens
Cawrta/llonb3oBatensi/KnueHTa, a MHEOPMUPOBAHMSA O HOBLIX yCIyrax, okasbiBaembix J1b.

Mon 06paboTkon NepcoHanbHbIX AaHHBIX NOHMMaeTcs nboe gencrTeue (onepauns) nnu
COBOKYNHOCTb AeVCTBUM (onepauunii), coBepLuaembiX C UCMONb30BaHNEM CPEACTB
aBToMaTmsaumm unm 6e3 MCNonb3oBaHUSA TakMX CPEACTB C NEPCOHArNbHbIMU OAHHBIMK, BKIHOYast
cbop, 3anuck, cucTemaTnsaumio, HakonneHne, XxpaHeHne, yTouHeHne (0bHoBnNeHe, n3MeHeHne)
n3BreYvYeHune, UCnonb3oBaHue, nepegady (B TOM 4Yucne nepegady TpeTbMM nvuam, He UCKoYas
TpaHCrpaHU4YHylo nepegavy, ecrm Heo6xoaMMOCTb B HEN BO3HMKIA B XOA4E UCTOMNHEHUS
o6s3aTenscTB), 06e3nmymnBaHne, 6NOKMpoBaHNe, yaaneHne, yHUUITOXEHNE NepCoHarnbHbIX
AaHHbIX.

1. TlpogaBel MMeeT NpaBo OTNPaBNSATb MHPOPMALMNOHHbIE, B TOM YNCIE PEKNAMHbIE
coo06LLEeHUS, Ha aneKTpoHHYLo noyTy Monb3oBaTtensa/KnueHTa ¢ ero cornacus,
Bblpa)XEHHOrO NOCPEACTBOM COBEPLUEHWUSI UM OENCTBUIA, OQHO3HAYHO
NOEHTUPULMPYIOLLMX 3TOro aboHEeHTa 1 NO3BOMNSAIOLLMX JOCTOBEPHO YCTAHOBUTL €ro
BOMen3bsaBneHne Ha nonyyeHne coobuieHus. MNonb3oBaTtens/KnmeHT Bnpaee oTkasaTbes
OT MOMyYeHWs peknamHon 1 apyron uHopmaunm 6e3 o6bACHEHUSA NPUYMH OTKasa
nytem nHgopmMmpoBaHus J1b o cBoem oTkase no TenedoHy +7 (495) 521-54-52 nnbo
nocpeacTBOM HarnpasfeHNa COOTBETCTBYIOLLIErO 3asBfeHNSA Ha aNeKTPoHHbIM agpec J1b:
lab@neiromarketing.ru .

2. CepsucHble coobuieHus, nidopmupytowwme Monb3oBatens/KnueHTta o aTanax
06paboTKM 3asABKN, OTNPaBNSATCA aBTOMATUYECKU U HE MOTYT ObITb OTKITOHEHbI
Monb3oBatenem/KnueHTom.

3. Ot3bIB cornacusa Ha 06paboTKy NepcoHarnbHbIX JaHHbIX OCYLLECTBAETCS NyTEM OT3blBa
akuenTa no HactosiemMy CornalleHunio, MyTeM HanpaBeHns COOTBETCTBYHOLLENO
3asBrieHNs Ha anekTpoHHbIN agpec J1b: lab@neiromarketing.ru .

JIB BnpaBe ucnonb3oBaTb TEXHOMOMMIO «cookies». «Cookies» He cogepxaT KoHUAEHUMANbHYHO
nHcpopmaumto. MNMocetutens / MNMonb3oBaTens / KnueHT HacTosiwmum gaeT cornacue Ha cbop,
aHanma 1 ucnonb3oBaHue cookies, B TOM YMche TPeTbMn Nuuammn ons uenen opMmmpoBaHuns
CTaTMUCTMKN N ONTMMU3ALMM PEKITAMHbBIX COOBLLEHNI.

JIB nonyyaeT nHdopmaumio ob ip-agpece nocetutensa Canrta www.neiromarketing.ru [JaHHas
UHdOpMaLNS He UCMONb3YeTCA AN YCTaHOBNEHUSA NMUYHOCTU NOCETUTENS.

MpogaBey He HeceT OTBETCTBEHHOCTU 3a CBEAEHUS, NPEAOCTABMNEHHbIE
Monb3oBatenem/KnueHtom Ha Cawte B 06LenoCcTynHon hopme.
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